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INFORMATION DESIGN AND CONTENT
MARKETING MADE BY STATISTA

Five clients, five unique projects,
five success stories: In the following
pages, you can discover exciting
infographics, microsite solutions,
and more for internationally
renowned companies such as Max. 1/10 s Fast 50 % 70 %
Thomson Reuters and Autodesk
and get an idea about what Statista
Content & Information Design can
do for you and your company.

To date, our qualified team of
consultants, editors, designers,
and digital marketing experts has
provided guidance to 410 clients

0,
from 22 countries. In the span of 10% 3

12 years, we have created over
15,000 infographics!

www.statista.design/en
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THOMSON REUTERS

/I THE CLIENT

Thomson Reuters is a media company,
operating worldwide. Content &
Information Design has been working
with contacts in the United Kingdom,
the United States, and Canada since
2018, covering a multitude of topics,
especially in the field of employee
training. Our team has produced
various types of content, ranging from
infographics and GIFs to an interactive
microsite and an animated video.

/l THE PROJECT

Thomson Reuters uses the graphics,
videos, and microsites created by

us primarily to draw attention to its
expertise when it comes to creating
and conducting compliance training
sessions for employees: The company
releases an annual compliance report
on the trends in the sector, including
forecasts. In 2019, the report was
released for the tenth successive
year - a great occasion for presenting
the most important results on an
interactive microsite, whose launch
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coincided with the release of the
report.

When creating the site, our team
highlighted the major findings

and used them for exciting data
storytelling, which reflects the
corporate identity of Thomson Reuters
and prompts users to download the
full report. Furthermore, we produced
a variety of infographics for compliance
experts - on the regulation of fintech
companies as well as on the sensitive
topic of sexual harassment at work.

THE ACHIEVEMENT

The Thomson Reuters team is

always open to new ideas - and our
team can showcase our extensive
portfolio. This allows us to present
interesting and current topics as well
as industry trends in a highly varied
and compelling manner. The microsite
is an excellent example of this - and it
was a complete success for Thomson
Reuters!

Sexual Harassment
in the Workplace
2020

Building a culture of
carmpliance to prevent
discrimination and
harassment

) THOMLON RUUTRES

10 Years of the
Cost of Compliance

Global Regulatory Developments 2009-2019

A Nationwide Scandal

On a Global Scale
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4 ways for brands to

prioritize sustainability
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of business execs believe that Al
and machine learning will have a
“major impact” on innovation.
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AUTODESK

/I THE CLIENT

Autodesk is a software company
operating in the field of 2D and 3D
design. We were lucky enough to
contribute to its exciting work - the
Autodesk team had already contacted
our Statista colleagues from the
Research & Analysis department
regarding data research for a special
project on the topic of urban growth.
Entrusting Content & Information
Design with the visualization of this
data was thus the logical choice!

// THE PROJECT

The task was to develop designs which
would not only reflect the corporate
identity of Autodesk and have an
attractive layout but also make the
data come alive. Our team was able to
come up with an isometric style that
lent itself to the relevant infographics
and white paper as well as to a 3D
design for a video. With the data
provided by Research & Analysis, we
could develop interesting storylines for
both the graphics and the paper, which

www.statista.design/en

then formed the basis for the video's
storyboard.

/l THE ACHIEVEMENT

Thanks to the teamwork between
Autodesk, Statista Research & Analysis,
and Statista Content & Information
Design, the future of the construction
industry was presented using exciting
and relevant data, which was modeled
and depicted in a way to maximize its
impact. Thus, designs were created
that made the story behind the
numbers come alive. The results of
the project can be seen on a separate
website, under the heading “Building
the future”.
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BUILDING

13,000 BUILDINGS PER DAY

THE FUTURE
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More People, More Business

Keeping up, building up with economic, and population growth

Average number of buildings constructed
in urban areas annually (2018-2050)"
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Imagine where medical capsuld INFORMATION PLATFORM

device data can take you
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CAPSULE TECHNOLOGIES

e s mol

LIBERATE

AGGREGATE

ANALYZE

INFORMED DECISION

)RM (MDIP)

CENTRALIZED MANAGEMENT

Now imagine a single technology
platform helping you achieve
these benefits across...

all hospital departments

CONTEXTUAL AWARENESS

SCALABILITY

One Platform. Countless Benefits. 5
Making the complex simple and the simple insightful. capsuld

(inteD market ready v
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The race is on to
weliver 5G data to
your customers

THE ROAD TO 5G

By 2025 itis estimated there will be 1.1 billion mobile 5G connections
worldwide. With a large-scale roll-out set to occur much earlier than
originally anticipated, the race is on to deliver!

5G STANDARDIZATION TIMELINE

2018 2019 200 2021 2022
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COMPLEX NEW CHALLENGES
AND GREAT EXPECTATIONS

As wireless network infrastructures and devices begin to approach the new 5G standards,
the rapid rate of acceleration has brought with it a host of new challenges

NEW COMPLEXITY

New w

Ew New NEW DEVICES
core RADIO  SPECTRUM

Mobile Broadband Slic

Mobile Broadband Slice

Massive loT Slice

Mission-critical IoT Sice.

Alongside increased complexity, G service providers
must contend with new goals and expectations:

100x

peak data rates
(20Gbps+)

100x

density
(1m devices/km2)

100x ; 3x

traffic capacity spectrum efficiency

TESTING DATA SERVICES IN THE FIELD -
WHAT'S DIFFERENT WITH 5G?

Beam acquisition is tricky

MOBILE VIDEO
TREAMING

Win ciict # tucty of il videa Guskity

| P s

3 4
papilat redlknown
tigh-wnt devices wmaming services

COMPARING DEVICES

Frmct teptnt drurces bur

VERY GOOD OR EXCELLENT STREAMING QUALITY®

LIVE TV STREAMING

w B

big U
Py



https://statista.design/en
https://statista.design/en

statista %a

Content & Design
WE ARE GLAD TO HEAR FROM YOU

ALEXANDER TROFFMANN

Content Marketing Consultant - Statista Content & Design

alexander.troffmann@statista.com
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